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Elcaywyn

OL Ttelevtaiol MAVEGC TOU TPOYPAUUATOC Omoudwv adlepwvovtal othn  ouyypadn TNg
SUMAWUATIKAC epyaciag. H ekmovnon SIMAWUATIKAC epyaciag ival pio amo TIg mo SnLOUPYLKEG

T(POKANOELG TOU HETAMTUXLOKOU TIPOYPAUUATOC 0TtouSwv AVaAUTIKAG MAPKETLIVYK, KABWG:

e Anattel Tnv edpapuoyn emotnuovikwy PeBOdwy yla tnv dlepevvnon, avaiuon kot emihuon

OUOLOOTLKWV TIPOBANUATWY Kal INTNUATWY TNG AVAAUTIKAG MAPKETIVYK,

e  EmTpEnEL ouXVOTEPEG eMadEG PE TO SLOAKTIKO TIPOOWTILKO, Ol OTOLEG lval amapaitnteg ylo

TNV OVTLKELWEVIKN afloAOYNon TwV LKAVOTHTWY TOU 6Ttoudaatr Kot

e [lpoodépel otov omoudaoTr QVEKTIUNTEG YVWOELS TEePL TNG EKMOVNONG ETMLOTNOVLKIG
£€peuvag, mou Ba tou davolv XproLUEC, lte OKOAOUBONOEL MAVETLOTNULOKY Kaplépa, elte

EPYOOTEL O€ ETUYEIPNOELC.

H Suthwpatikry epyoaocia mpémel va Slokplvetal amd £KTacn Kol TOLOTNTO HUETATITUXLAKOU
emunédou. AuTo onuaivel OTL PEOW AUTAC, 0 GOLTNTHG ATIOSELKVUEL OTL KATEXEL TANPWG TN YyVWwon

TOU €MLOTNHOVIKOU TteSlou tn¢ epyaociag.

EvOAAOKTIKOL TUTIOL SLTAWATIKWV EPYOLOLWV

OL omoubaotég umopolv va emAé€ouv évav amd tou¢ akOAouBoug TUTIOUG SUTAWMATIKAG

epyaoiag:

1. Emotnpoviki £épeuva LEGWw CUAAOYNRG MPWTOYEVWVY ) SEUTEPOYEVWV SESOUEVWIV

O OUYKEKPLUEVOC TUTIOC SUTAWUATLKAG pyaciog cuvioTatal otov oXeSLOOUO KAl TNV €KOVNON
ETUOTNMOVIKNG  €peuvag, HEOW OUAAOYNG Tpwtoyevwyv 1 Oeutepoyevwy  Sedopévwv.
Avalutikotepa, peletwvtog tn Stebvn emiotnuovikn BBAloypadia oto Oepatikd medio Tou

evOLaPEPOVTOC TOUG, OL OTIOUSAOTEG TIPETEL () VA EVTOTIIOOUV KAl VO TEKUNPLWOOUV Eval KEVO
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otV €motnUoviky yvwon, (B) va avanmtuféouv YeVIKOTEPO EPEUVNTIKA EpWTNUATA N
OUYKEKPLUEVEG €PEUVNTIKEG UToBEoelg, (y) va mpoPolv otn oulhoyn &edopévwy, (6) va
avaAUoouv ta dedopéva e OKOTIO TNV EUTTELPLKA TEKUNPLWON TWV EPEUVNTIKWY EPWTNUATWV
N/Kal Tov €AEyXOo TWV EPEUVNTIKWY UT0BEcswv, (g) va avadeifouv TIC TPOEKTACEL] TWV
gupnNUATwy ya tn 8tebvr) emiotnuovikn BBAloypadia (SnA. tn cupPoAn tng SatplpAg otnv
MPO0odo TNG EMIOTNUOVIKAG YVWONG OTO OUYKEKPLUEVO Bepoatiké medio), (ot) va
QMoKWAELKOMOLooUV TN onpaocia Twv eupnudtwy, ({) va evtomnicouv pebodoloyilkoug kat GAAOUG
TIEPLOPLOMOUC OTOUC OTOLOUG UTTOKELTOL N SUTAWHATIKA gpyaocia Kal (n) va mpoteivouv 0600¢ yLa

peAAovTikn €pguva oto uTtd pelétn Bepatikd nedio.

Y1a mAaiola tou MM AVaAuTIKAG MAPKETIVYK OL 0TIOUS00TEG GUAAEYOUV TIPWTOYEVH 1] ATIOKTOUV
npooBacn oe deutepoyevr) MOoOTIKA dedopéva (quantitative data), Ta omoia avalvovtal pe
evbedelypéva epyaleia MOCOTIKAG AVAAUONG TIPOEPXOEVA OO TN OTATLOTIKH, TNV OLKOVOUETPLQ,

TNV MANPOGOPLKN, TNV EMLXELPNOLAKN £PEUVA KOL TNV ETLOTHN TOU LAPKETLVYK.

2. Me0Bodoloyikn epyacia

H peBoboloyikn epyacia £XEL TEXVIKO TPOCOVATOALOUO Kol adopd TNV avamtuén, cUyKpLon Kot
SOKIUN MOVTEAWVY, TEXVIKWV Kol €pyoAeiwv availuong. Ot omoudaotég mou emAEyouv Tov
OUYKEKPLUEVO TUTO epyaoiag avalapBdavouv va e€eli€ouv tn pebBodoloyio TG AVOAUTLKAG
Mapketivyk. Ta mapdadelypo, pmopei va €eAi€ouv €va LOVTEADO, VA CUYKPLVOUV TNV EUMELPLKN
enioon eval\akTIKwV HOVTEAwvY, N va ypagouv éva Tpoypapupa avaluvonc. H £udacn tou
OUYKEKPLUEVOU TUTIOU SIMAWUATIKAC £pyaciog slvol TEXVLKA KoL QMOLTEL Ol OTMOUSAOTEG va

Sl00€touv og uPNAG BaBuo TIg amattoUpeveg Se€LoOTNTEC.

3. Epyaoia NMpaktikng Edoappoyrc: Field Study Project (FSP)

Eddoov umdpxel SlaBeootnTa TETOLWV SUTAWHATIKWY E€PYACLWY, Ol POLTNTEG TOU TIG
avaAapBavouv cuvepyalovial Ue Ml OUYKEKPLUEVN eTuxelpnon, n omola toug avabEétel éva
MPOBANUa  AvaAuTikig MApPKeTVYK, To omoio kaAoUvtal va emAUoouv Kol va Swoouv
QTAVTAOELG OTA EPWTNAHATA TIOU amooXoAouv Tnv avabétouoca emixeipnon. H ekmovnon piag
epyoociag MpaKTKNG epapuoyng pmopesl va amoattel tn ouMoyn Sedopévwyv. H avaBétouoa
enuyeipnon umnopel eniong va sival epyoddtpla tou omoudaotn 1 KAmola etalpeia mou SExeTal

va urtootnpiéel tnv epyaocia pe npodcoPacn oe dedopéva kat mAnpodopieg mou StabEteL
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Awadikacio Kataptiong AumAwpatikig Epyaciog

1. Emloyn Oépatog

Qg evdebdelypévo BEpa SIMAWMOTIKAG epyaociog Bewpeital ekelvo ou evlladEPEL TIPOCWTILKA
TOUG OTIoUSAOTEG KOl TIou Ba TOUG EMITPEPEL VO AELOTIOLHOOUV OTO EMOKPO TLG YVWOELG KAl TLG
OVOAUTIKEG TOUuG SefloTnTeC evw, apaAAnAa, Ba toug dwoel kal mepBwpLla aflomoinong Tou
OTOV EMAYYEALATIKO oTiBo. Ma TV emiloyn Tou B€UaTOoC, oL OTIOUSACTEG UIMOPOUV VA OVTACOUV
16€e¢, pHeTaty AAAWY, amo TI§ SLHAEEEL KaL TIG ouINTAOELC 0TO aUdLOENTPO, TNV EPYACLOKI) TOUG
gunelpia, Ta yevikdtepa evdladEpovtd toug, T e€elielg mou £xouv oxéon pe TNV AVaAUTIKN

MApPKETLVYK, KL TOL EPELVNTIKA evlladEpovTa Kabnyntwv.

2. E&elpeon kau poAog emBAEmovtog Kabnyntn

O emBAénwv KaBOnyntng piog SUTAWHATIKAG epyaciog propsel va eival kamolo amnod ta PéAn AEN
TOU TUAMato¢ Mapketivyk & Emikowvwviag tou OwovoulkoU Mavemotnpiov ABnvwy kal amod
KaBnyntég mou Si6dckouv oto mpoypappa. Ot Sibdokovteg Sev eival UTOXPEWMEVOL Vol
avaAdpouv tnv eniPAedn epyactwv Twv onoudactwy. Ma to Adyo autod, o AleuBuvtng tou NM2
N AGAAOC KaBNnyntAG TOou TpoypApUaToC Umopel va culntioel ta media evdladEpovtog Tou
onoudaoTn Kal Ta el5koTepa Bepatika media mou evdladépouv Toug S16Aaokovteg Tou MMZ Kat

Ta WEAN AEM TOU TUAMOTOC, YEVIKOTEPQL.

O pdhog tou emuPAémovtog Kabnyntr €ival cUMPBOUAEUTIKOG, LE TNV €vvola OTL Sev eKTOVel
ekelvog Tn SutAwpatikn epyacia tou onmoudaoth. O emiBAénwy Ba BonBriosl otnv anocadnvion
Tou Bfpatog, Ba dwoel KateuBUVOeEl avadOopPKA LE TO TL TIPEMEL VO HUEAETNOEL O KAOEe
omoudaoTnG Kol To Tw¢ va oxeSldoel tnv €peuvd tou Kal, emiong, 6o cupdwvioel pe TO
onoudaotn os éva xpovodlaypappa mou 8o opilel 0g YeVIKEG YPAUUEG TA XPOVIKA TteplOwpla
EVIOC TWV omolwv TIPETEL vo. £X0UV OAOKANPWOEL CUYKEKPLUEVA TUAUATA TNG SUTAWUOTLKAG
epyooiag (rm.x. ouyypadn BLBAloypadikng emokdmnong, cuAloyn Mpwtoyevwyv dedopévwy). Katd
OUVETELD, OL oToudaoTEg KaAouvtal va O€LOTO|o0UV OTO EMOKPO TN OUvVelopopd Tou
eMPAEMOVTOC Kol VoL 0PLEPWOOUV XPOVO WOTE Vo, oulntrioouv pali Tou Kot vo. oploBeTioouv To

B£pa NG eMAOYAC TOUG 600 TO SUVATOV TTEPLOCATEPO KOl OGO TO SUVATOV evwplitepa.

O emPAEnwy KaBnyntnG €ival UTIOXPEWMEVOC VA EVNUEPWVEL TAKTIKA Tov AleuBuvtr) ya tnv

MPo06o Twv oroudaotwyv ou emPBAENEL, aAAd Sev eilval o (6lo¢ umelBuvog. TENOC, ONUELWVETAL
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OtL 0 emuPAénwyv Ba elval to €va UEAOG TNG TPLUEAOUC emutpomng mou Ba kpivel kat Ba

BaBuoloynoel Tn SUTAWHATLKN EpYOOLO TWV OTIOUSACTWY TIOU €XEL UTIO THV EUBUVN TOU.

3. YmnofoAn aitnong eKmovnong SIMAWMATIKAG Epyaciog

O dountng mpemnel va UTOBAAAEL péoa otnv TipoBAemopevn mpoBeouila OTn ZUVTOVLOTIKN

Erutponn (2.E.) tou MMZ aitnon, otnv omola Ba avaypdadovrat:

® O TPOTELWVOUEVOC TiTAOG TNG Authwpatikng Epyaciag, o omolog mapdtt Sev elval anapaitnto
va €lval 0 TEALKOG, TIPETEL vaL amodideL e kavo Babuo cadrvelag o BEUa TNG SUTAWMATIKAG

gpyaoiog,
e n mpotelvopevn YAwaooa cuyypadng (EAAnViKn A ayyAkn)
e Uia ovvtopn mepAnPn tnNg MpoTeLVOUEVNG Epyaoiag,
® O TIPOTELVOUEVOC ETIRAETIWY,

H 2.E. opilel tov emiPAEémovTa tnG SUTAWUATIKAG EPyaCiag Kal CUYKPOTEL TNV TPLUEAN €EETOOTLKNA
ETULTPOTIN YLO TNV €YKPLON TNC gpyaciag, €va amo ta HEAN TNG omolag ival Kat o emiPAEnwy. O

eTUPAENWY KABNyNTAC lval umeBUVOC yLa TNV TtapakoAoUuBnaon tNg SUTAWUATIKAG Epyaciag.

YT ouvéxela o doltnTC MPEMEL va Katabéosl otov emPAEmovTa KaOnyntr) CUUTANPWUEVO TO

£vtumo untoBoAng Bépatog tng SUTAWOTIKAG epyaciag oto omoio Ba avadépovtal
e ToBéua
® 0 0TOXOG
®  TO TIEPLEXOUEVO
e n pebodoloyia

To évtumo autod umoypddetal amnod Tov entBAenovta kabnyntn kat umtoBaAAetal otn Mpappateia

Tou NMz2.

4. Katdption XpovoSLaypapLaTog EpYOoLWV

To xpovodiaypoppa tng SUTAWUATIKAG EpYAciog KATAPTI(ETOL O cuvepyacio e Tov emiBAETovTa
KoOnyntn, otav yivel 6ektd to B£pa tng epyociag. To v Adyw XpovoSLAypoppa TIPETEL Vol
nepAapBAavel onuavtikd opdonua, Onwg to TEAOG TNG cuMoyng dedopévwy, to TEAOG TNC

TIPOKATOPKTIKNG avaAuong, Tov Xpovo mapadoong Tou mpoxeipou kdBs kedohailov 1 THAUATOC
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TOU TEALKOU KELUEVOU OTOV EMLPBAEMOVTA, TOV XPOVO €MLOTPODNG TwV OXOALWV Tou emIBAETOVTOG
KOlL TOV XPOVO TapAdoaong Tou TEAIKOU KELWWEVOU. € TOKTA XPOVIKA SLACTAUOTO, O CTIOUSAOTHG
padl pe tov emiBAénovra kabnynt Ba umofalel otn Mpappateio To AEATIOY MPOOAQY 6cov

adopd TNV eKMOVNonN TNG AMAWUATIKAG.

5. EKmovnon tng epyaoiog

H ekmovnon tng SutAwpatikng epyaociag amotelel éva SUokoho alld efalpeTikd evdladEpov

gyxelpnua. Meplkég cupBOUALG yLa emituyr oAokArpwon tng Slatplprg eivat ol akoAouBec:

e KoBoplopog CUYKEKPLUEVWY NUEPWV Kol wpwv Tou Ba adlepwvel 0 omouSAOTAG yla TN

SUuTAwPATLKA TOU gpyaaia.

e Juotnuatikn die€aywyn tng €peuvac. Ta Sedopéva mou Ba xpnowuomnolndolv pmopsi va
npoéNBouv amd mAnpodopieg mou €xouv cUMEEEL Aol (Ssutepoyevelg TNYEG) Kal amod
nmAnpodopieg mou Ba cuAAEEeL 0 (610G 0 OTIOUSAOTAG VLo TIC OVAYKEG TNG SUTAWUATIKAG
gpyaociag tou (mpwrtoyeveic mnyég). Ou mAnpodopieg mou cuMéyouv GAAoL PBplokovtal os
BLBAla, apBpa, Snuocileupéveg ekBETEL;, SNUOOKOTNOEL, amoypadec, Baoelg SeSopévwy,
KTA. Ta Sedopéva mou Ba cuMlé€sl o omoudaotrg Ba mMPoéABouv amod epwTNUATOAOYLA,
MEepapota, K.0.Kk. O omoudactng odeidet va oavadépel avaAUTIKA Told  OTOLXELD
Xpnolgomoinoe kol amo mou mpogpxovtal. O emPALnwv kabnyntig o cuotrosl Tola
otolxeia 1 mAnpodopieg eival kataAAnAotepa yio pia SIMAwpatiky gpyacia, AapBavovrag
UTOPLV Ta XPOVIKA TieplBwpLa VIOC TwWV OTolwv TIPETEL va oAokAnpwBel n ouyypadn tng
gpyooiag. Emiong, o emiPAénwv kabnyntic Ba cupBoudeliosl Tov omoudaoth 6oov adopd

OTO UNXOVLOUO KOLL TLC TIPAKTIKEG AETITOUEPELEG TNC CUAAOYIG TWV OTOLXEIWV.

e e guvepyaoia pe tov eriPAénovta kaBnyntn, o omoudaotr¢ Oa emAEEeL TNV KaTaAAnAOTEPN

uEBobdo avaluonc.

o To kelpevo NG SUTAWHATIKAG epyaciag Ba mpemel va eival MPWTOTUTIO, KAAOYPAUUEVO Kol

£UAVAYVWOTO.

e H &utAwpotikn epyoocia mpémel va eivat KoOTAANAA Sopnpévn. INUELWVETAL OTL N
evbebelypévn doun eival, og peydho Babud, cuvdptnon tou TUToOU SUTAWMATIKNG epyaociag
mou Ba emAé€el 0 omoudaoTG. EVOEIKTIKA, avadEpeTal TAPAKATW N SOUN TIOU TPEMEL VAl

€xel pla SumAwpatikn epyacio mou Baciletal otn cuAAoyr TPWTOYEVWY SESOUEVWV.
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Kepalawo 1: Ewoaywyn. H swoaywyn mpémel vo meplhapPfdavel pia meplypoadn Ttou
TPOPANUATOC KOL Mo TIEPIANTITIKN Tlapouciaon tng mpoofyylong mou Ba uloBetnBel. Eva
el6IKO TUAMa adlepwveTal otnv meplypadn Kal Tnv attioAdynon twv pebodwv ocuAloyng

Sebopgvwy mou emeléynoav.

KeddAawo 2: Eniokonnon BiBAoypadiag Kal EpeUVNTIKAG ypappateiog. To kedbdAalo auto
£XEL WC OTOXO VA EVNUEPWOEL TNV OVAYVWOTN yla TNV Mpolmapyovoa yvwon Kal Bewplia oto
UTIO peAétn Bepatikd medio. H onuacia tou eival Baplvouoa, kabwg Lovo péoa amod pia
OCUVTETOYUEVN ETLOKOTINON TNG OlEBVOUC EMLOTNUOVIKNAG YPOUMOTELOG KAl TNG OXETIKAG
BBAoypadiag Ba pmopéost o omoudactng (a) va eviomicsl to Kevo yvwong, (B) va
OVATTUEEL KOL VO OTNPLEEL TA €PEUVNTIKA EPWTAUATA I TIC EPEUVNTLKEC UTIOBECELC TNG
gpyaociag kat (y) va melosl Tov avoyvwotn yla T cupBoAn tng epyaciag, téco amo

BewpnTLKAC, 600 Kal armd TPAKTIKNAG TTAEUPAG.

Kepalawo 3: MeBodoloyia. 310 kehAAALO OUTO O OTIOUSACTAC TIPEMEL VA TTAPOUGCLALEL UE
TPOTO cadr KoL TEPLEKTLKO oTolXela mou adopolv, PeTall AAAwv, oTig HeBodouc Kol To

gpyaAeio GUAAOYNC OoTOLXELWVY, KaL TOV YEVIKOTEPO LeB0SOAOYLIKO oXeSLACUO.

Kepalaio 4: AvaAuon. To napdv kepaAato meptAapBAavel TNV avaAuon Twv de60UEVWY, UE
EUMEPLOTATWHEVO KOL ETLOTNHOVLKA TEKUNPLWUEVO TPOTIO, BACEL TN XPHoNG Kot meplypadnq

TWV KAt@AANAwV gpyadeiwv avdluaonc.

KepdAoawo 5: ZulAtnon Kal CUMMEPAOMATA. ITO TEAEUTOiOo KePAAalo TNG SUMAWUATIKAC
gpyooiag, o omoudaothg mpemnel (o) vo culNTACEL TO EUPAUATA, VA TO AVTUTAPABAAEL PE TV
UTapyouco Bewpla KOL HE TIPOYEVECTEPEC EUTIEIPIKEG UEAETEC Kal va avodeifel TIg
BewpnTIKEC TOUC poekTAoelg, (B) va avadeifel TNV MPAKTIKA ONUACIA TWV EUPNUATWY yLa
ToV UTIO HeAETn KAGSO 1 TV uno pelétn emixeipnon, (y) va cuvoicsl Toug mepLOPLOUOUC TNG

€peuvag kal (6) va mpoteivel 060U¢ yLo TTEPALTEPW EPEUVAL.

O omoudactig odeilel va UEPLUVAOEL WOTE TO KEIUEVO va €lval TIPOCEYUEVO Kol
guavAyvwoTto. Asdopévou OTL Ol PWTOL AVOYVWOTEG TOU Kelpévou Ba elval to péAn Tng
TPLENOUC emitponig mou Ba aloAoyAoeL Tnv moldtnTa TNC gpyaciag, dev Ba exTiunOel Kot
6ev Ba BaBpoloynOsei euvoikd éva duovonto keipevo, évo keipevo pe opBoypadikd Kot
OUVTAKTIKA AGOn, €va Tpoxelpoypappévo Kol akohaioOnto keipevo n €va Kelpevo pe
oddApata ot PiPAoypadikéc  avadopég, adkaloAdynteg emavaAnPelg, AOyLKEG

0OUVENELEC, akaTtaAaBioTika Sdlaypdppato Kot oBACIUES SLOTIOTWOELS KoL CUUTEPACHATA.
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pa R METAMNTYXIAKO
ATHENS UNIVERSITY AIOIKHEHE
6 (EEBRIGHIIES ekl ANAAYTIKH MAPKETINTK

SCHOOL OF MSc IN
AND BUSINESS BUSINESS MARKETING ANALYTICS

OIKONOMIKO
MANEMIETHMIO

MNa toug Adyouc autolGg, 0 omoudaoTnG MPEMEL va KOTABAAEL TNV anapaitnTtn mpoondbeila
KoL va adlepWOEL TOV amapaitnTto xpovo, woTe va ekdppaotel kabapd Kal va Slopopdwosl
£€va Keipevo amAo, oAAG ouyxpovweg evlladEpov Kol OXL amAoikd, gukoAovonto oAAd

CUYXPOVWG LECTO Kal OXL pNxO Ko, TPOTIAVIWY, GLALKO GTOV avVayvwoTH.

6. Mpodopikr) uNooTrPLEn TNG SUMAWUATIKAG Epyaciag

H npodopikr) umootipLEn TG SUTAWMOTIKNG EPYAOCLOC YIVETAL EVWTILOV TPLUEAOUG ETUTPOTING, TNV
omola opileL n Zuvrtoviotiky Emtponn (2.E.) kal otnv omola cUPUETEXEL 0 eTUPALNTWY Kal U0

AaAAoL S16ACKOVTEC OTO UETATTUXLAKO TIPOYPOUAL.

AladIkaoTika Ospata

1. YROoXpeWTIKEG MTPOOECIEG

Mapakdtw ©&ilvetal To Ypovodldypoppa ova Tunua, ocov adopd otnv ekmdvnon Tng
SumAwpatikng epyaciag. To ypovodiaypappa avtd Ba tnpnbel avotnpd. Av o dottntAg Sev
OAOKANPWOEL TN SUTAWMATIKA €pyacia HECOH OTA KOTWTIEPW TPOPBAEMOLEVA XPOVIKA OpLaL,
SkatoUton mapdtoon wg evog (1) emutAéov §ourvou yia T TRt AR Poug doitnong Kat
600 (2) emumAéov efapnvwv yla To TUAMA HEPLKAG doitnong, HeTA amd ottioAoynpévn

glonynon tov emPAénovrog kadnyntr kot anodaon tng I.E.
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OIKONOMIKO ATHENS UNIVERSITY
MANEMIETHMIO OF ECONOMICS
AOHNnN‘ AND BUSINESS

Ma toug doLTNTEG TWV THRHATWY TARPoug dpoitnong

pa R METAMNTYXIAKO

AIOIKHEHE
kbl ANAAYTIKH MAPKETINTK

NeTlololMel@ MSc IN
el MARKETING ANALYTICS

YrioBoAn aitnong ekmovnong SUTAWUATLKAG EPyOOLag

Npwtn gpyaoiun louAiou

YToBoAr evtUumou BEUATOG SUTAWUATLKAG EpYQOiag

Méoa louAiou

YrioBoAn 1°° gAtiou mpodSou

npwto dekanevOnuepo
ZenteuPpliov

YrioBoAn 2°° gAtiou mpodSou

Sevtepo dekanesvOnuepo
Oktwppiov

YrioBoAn SutAwpatikng epyaciag (tehkn mpobeopuia)

TeAeuTaia EpyAoLUn LEPQ
lavouapiou

Ma toug PoLTNTEG TOU T HATOG HEPLKNG doltnong

YrioBoAn aitnong ekmovnong SUTAWHATLIKAG EpyOCiag

Npwtn gpyaoiun louAiou

YmoBoAr evtumou BEUaTog SUTAWUATLIKAC Epyaciag

Méoa louAiou

YrioBoAn 1°¥ dgAtiou mpoddou

Seltepo dekamnevOnepo
Oktwppiov

YrioBoAn 2°° deAtiou mpoodou

npwto dskanevoOnuepo
AskepPpiov

YroBoAn SUTAwMATIKNG epyaciog (teAkn mpoBeopia)

teAevtaia epyaciun Maptiou

2. Mpotaon Bépartog SUTAWHATIKAG Epyaoiag

H mpotaon B€patog SIMAWUATLKAG Epyaciag uTtoBAAETAL O €L6LKO EVTUTIO. TNV IPOTAOH TIPETEL

va eykpivel umoypdadovtag otnv teleutaia oeAida tng o emPAEnwyY KaBnyntng. Ektog amd to

€vtumo nou Ba katateBel otn MNpappateia, Oa ATtav XpRolo oL oToudaoTEG va IoPadwaoouy Eva

avtitunmo otov emiBAEmovta KaBnynth Kol vo KPOTACOUV €vol QVTITUTIO yla TO apxeio toug.

MetaBoAn otov TitAo TNG SMAWUATIKAG epyaciag pmopel va yivel pe tn oludwvn yvwun tou

eTUPAEMOVTOC HEXPL KL TNV UTIOBOAN TNG.

Keipevo StmAwpatikng epyaciog

e  To Kkelpevo tTng SUTAWHATIKAG epyaciag mpenel va umtofAnBel otn ypaupateia os PndLakn

popodn (word kat pdf). H anootoAr yivetal e e-mail, oto onoio avaypddetal To mapakatw
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pa R METAMNTYXIAKO
ATHENS UNIVERSITY AIOIKHEHE
6 (EEBRIGHIIES ekl ANAAYTIKH MAPKETINTK

SCHOOL OF MSc IN
AND BUSINESS BUSINESS MARKETING ANALYTICS

OIKONOMIKO
MANEMIETHMIO

KelPEVO: «Za¢ amooTEAAW TN SUTAWUATIKN LIOU EPYAOIQ TIPOKELUEVOU VO CUUTTEPIANPUEL oTO
TIPOYPOULLO TTAPOUCLACEWV/EEETATEWVY. »

o To e&wdulho €xel eldIkn popdn Kal mPOTUTO Tou Unopeite va deite oto «Mapdptnua 1» Tou

napovrog odnyol. H Seutepn oeAiba meplhopfavel umevBuvn SAAwaON, TO KeElPEVO TNG

omolag umtdpyeL oto «Mapaptnua 2» Tou mapdvrtog odnyol.

e 3TN ouvéyela mopatiBetal n cuvoyn Tng SuTAwMATIKAG epyaoctiag (brief executive summary),
N omoia MPEMEL CUVOMTIKA (2-3 0eAlSEeC) va MapEXEL OTOV AvayvwoTh pia kaAn mAnpodopnon

OXETIKA LLE TOUG OTOXOUG, TN HEB0SO TPOCEYYLONG KAl TA KUPLA CUMTEPACOTA TNE EPYACLAC.

e Apfow¢ petd tn ovvoyn mapatiBstol o Mivakag TEPLEXOUEVWY TNG SIMAWUATIKAC Kol

okoAouBel To kupiwg Kelpevo.

e EQv umdpyouv TapapTnUaTta, mopatiBevtal YHETA TO KUPIlwC KEILEVO TNG €pyooiag Kal ol

TITAOL TWV MOPAPTNUATWY avoPEPOVTAL OTA TTIEPLEYOUEVAL.

e 31O TEAOC TNG gpyaociag, mapatibetal o kotdloyo¢ twv maparnounwv (references) katd
oaAdaBntikn oelpd twv ocuyypadEéwv, n omoia KoAUTTEL TANPWC TIC avadopEg Tou
TIEPLEXOVTOL OTO KELUEVO TNG EPYOOLOC. INUELWVETAL TO £EAG: O KATAAOYOC TWV TTAPOTIOUTIWY
Ba mpeénel va mepAAUBAVEL HOVO TIG avadOpEG TIOU Yivovtal evtog Tou Kelévou. Kota
OUVETTELQ, OL oTtoudaoteg odeilouv va poBolv o MPOOEKTIKO EAeyX0 TPV TV mapadoon
™G SLaTPLPG, WOTE val NV UTIAPXOUV OTO KEIEVO avadopEG TTou dev mepAapfavovtol oTovV
TEAIKO KATAAOYO Kal €MioNG va LNV UTIAPYXOUV OTOV TEALKO KataAoyo avadopég mou Sev

Xpnotpomnotntnkav oto Keipevo.

o OL avodopég €evtOg TOU KeEWMEVOU Ot OUYYpPOdELG, EPEUVNTIKOUG OPYAVIOMOUC KATT.
cuvobelovtal amo tnv xpovoloyia €kdoong kol povov, evw Ta MANPn otolxeia (titAog,
€k6OTNG, TEUXOC TEPLOBIKOU KATT) TApouoLAlovTaL TIPOCEKTIKA 0To TUAUa TG BBAloypadiag.
Ta otolyela mou mapatiBevral MPEMEL VA EMOPKOUV WOTE O AVOYVWOTNG VO UIopel, €av To
embupei, va ehéyéel kabe avadopd. Ito «Moapdptnua 2» TOU TAPOVTOC 0bnyou
nepthapBavovtal TANPELG Kal Aemtopepel¢ obnyieg yia to clotnua BiBAloypadikwy
ovadopwv/mapamounwyv g Apeptkavikng Wuxoloyiknc Etalpsiag (APA Reference Style /

YUotnuoa XapPBapvt), o onoiog mpeneL va epappootel amapéykALta.

e H éktaon ¢ SuTAwpATIKAG gpyaciog (kupiwg kelpevo) mpémel va eival mepimou 15.000

AE€eLg kal Sev Mpémel Kot oubEéva Tpomo va unepPaivel Tig 20.000 AE€eLg .
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pa R METAMNTYXIAKO
ATHENS UNIVERSITY AIOIKHEHE
6 (EEBRIGHIIES ekl ANAAYTIKH MAPKETINTK

SCHOOL OF MSc IN
AND BUSINESS BUSINESS MARKETING ANALYTICS

OIKONOMIKO
MANEMIETHMIO

o To KUPLWG Kelpevo TNG SUTAWHATIKAG epyaciag PEMeL va lval YPAUUEVO UE YPOUUOTOCELPA
“Calibri” peyéBoug 11 kot OwAG  Sldkevo. MiKpotepa  ypAUUATO UTOpoUV  va
XpnotpomnotnBolv og UTIOCNELWOELS, TTVAKEC, K.ATL. aAAd o Kavéva onpeio Sev emitpénetal

N XPNon YPAUUATWY UIKPOTEPWY TOU HeyEBoug Twv 8 pt.
e To Kelpevo PEMEL va €XeL MepLlBWPLA 2,5 EKATOOTWY TPOG OAEG TIG TAEUPEC TNG oeAidac.
o HoapiBunon twv oeAidwv npémel va eivat cuvexng kat va mepAapBAavel tnv oeAida tithou.

e OAec oL oelibeg meplAapBAvouv TUTIOTOLNUEVO UTTEPTITAO KoL UTOTITAO, OToU avadEépovtal
(extoc amd tov aplBud tng oeAidacg) To TMPOYPAUUA, TO OKASNUAIKO £T0G, O TITAOG TNG

£PYQOLOG, TO TUAMO KOL TO OVOLO TOU cuyypadEa.

e To KeleVO TIPEMEL VA €lval TUTIWUEVO O AEUKO XapTi peyéBoug A4.

3. Mpodopikr YrootApLEn

e H mpodopikn umootiplén tng SlatpiPng yivetal cUUGWVA LE TO TIPOYPOLA TTIOU SNUOCLEVEL

n Mpappateia. H Stadikaoia Slapkel mepinou plon wpa.

e H efftaon apyilel pe olvroun mapouciacn amd mAeupdc omoudaotr, n omoia &gv
urtepPaivel Ta 8-10 Aemtd. Avapévetal OtL n SUTAWHATIKI epyacia Ba umtootnpLyBel omTika
péow Sladavewwv kal xprnong Power Point. Emiong, ouoTAVETAL VO TIPOETOLUAOTEL KOl va
MOLPaOTEL oTa EAN TNG TPLUEAOUG ETUTPOTIAG EVTUTIO UALKO Ttou cuvoilel Tig Stadaveleg Tou
apxelou Power Point. Katd tnv e€étaon, ta PLéEAN TG emttpomng Ba uTtoBAAoUV EpWTNOELS, N
COPNVELO KAL TIEPLEKTIKOTNTA OTNV ATIAVTNON TWV OTMoilwv ival amopaitnta otoleia yla pio

vPnAn eniboon kat évav KaAo teAikd Babuod.

o H £kdoon tng PBabpoloyiag avakowwvetal Amas yla Toug PoLtnTEG TOU CUUETEXOUV OF
KABe efetaotikn nepiodo. H tplueAng emtponn pnopel va {ntrost aAhayEg Kal va oploet tnv
npoBeopia péoa otnv omoila ol alayEéG auTEG TPETEL v OAokANpwBouv. O emiBAEnwy

KaONyNnTAG eAéyxeL TNV LAoMoinon Twv aAaywyv aUTwv Kat Sivel TN TEAKN €ykpLon.

e e mepimtwon amnotuxiag otnv efétaon NG SUTAWUATIKAG €pyaciog 1 pn eUmMpoOBecung
umoBoAng Tng, o poltntig unopet va emavunoBaiel tn A.E. péxpl tn Anén tou akadnuaikol
£TOUG TPWTNG TpoBeopiag umoBoAng. MNa tnv emavunmofoln tTNg SMAWUATIKAG gpyaciog o

doltnTNC MPEMEL va KATaBEoeL OXETIKO aitnua otn Mpappoateio tou MN.M.Z. pe attoAoynpévn
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O1KONOMIKO [EE" Wl ATHENS UNIVERSITY AOIKHEHE
MANEMNIETHMIO =Ml OF ECONOMICS RAXERRULIR
AND BUSINESS RO

AoHNAON ¥

glofynon tou emPAénovtog. H €ykplon Tou autrpotog emavumoBoAng ite Adyw amotuyiag

elte Aoyw napataong Sivetal and tn Zuvéleuon Tou TUAATOC.

Itnv nepimtwon emavunoBolng, o avwtatog Babudc ev punopei va umepPel to e€npiou (6,5).

Ye mepintwon deltepng amotuyiag, o doltntng Slaypadetal and To Mpoypappd HETA Ao

METAMTYXIAKO
ANAAYTIKH MAPKETINTK

MSc IN
MARKETING ANALYTICS

anodaon tng ZUVEAEUGONG TOU TUAATOC EMELTA Ao €lonynon tng 2.E.

H emtuxla otnv mpodoplky umoothiplen tng SuTAwWMOTIKAG epyaciag emiodpayilel tnv

ETUTUXN TIEPATWON TWV CTIOUSWV.

4. Avaptnon AutAwpatikwv Epyactwv

Ot Suthwpatikeg epyaocieg, epdoov eykplBolV amod tnv £EETACTIKA ETMLTPOT], OVAPTWVTIAL OTO
SIKTUaKO TOMO TNG 2XOAAG Kal Kotatibevtol oe nAektpoviky popdry otn [pappateia
Metamtuylakwy Kat AlSoktoplkwv Xmoudwv Tng 2ZXoAng Aloiknong Emxelpioswv kot TN
BBALoBNkn tou O.M.A. pe okomd va SlateBolv oe OXETIKA AMOBETAPLA CUCTAUATA, HLOVOV

edpooov bev meplExouv Sebopéva, ta omola amayopeletal, BAacel vopou, va dnpooteuBoulv.
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IXOAH

METAMTYXIAKO

OIKONOMIKO ATHENS UNIVERSITY
NMANEMIETHMIO OF ECONOMICS CCIREAY  ANAAYTIKH MAPKETINTK
SCHOOL OF MSc IN
AOHNNON AND BUSINESS BUSINESS MARKETING ANALYTICS
Napdaptnua 1% Ztnv eAAnviki yYAwooa
2GR METAMTYXIAKO
OIKONOMIKO ATHENS UNIVERSITY TSN N AV N MAPKETINIC
NMANEMIETHMIO OF ECONOMICS E"'XEEZZE?ZT VS IN
C
AOHNNON AND BUSINESS BUSINESS MARKETING ANALYTICS

TMHMA NAHPOYZ OOITHZHZ

«O TITAOZ THZ AINNQMATIKHZ EPTAZIAZ EAQ»

AINMAQMATIKH EPTAZIA THX OOITHTPIAZ

IQANNAZ [QANNOY

MPog HEPLKA EKTIANPWON TWV ATTALTACEWV YL TO PETOMTUXLOKO SiMAwpa

eldlkevonc avaAUTLKAG LAPKETLVYK

AOHNA, [ETOZ NAPAAOZHZ AINMAQMATIKHZ]
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IXOAH

METAMTYXIAKO

OIKONOMIKO ATHENS UNIVERSITY
NMANEMIETHMIO OF ECONOMICS CCIREAY  ANAAYTIKH MAPKETINTK
SCHOOL OF MSc IN
AOHNNON | AND BUSINESS WNSE  \ARKETING ANALYTICS
Napdptnpa 1B Ztnv ayyAlkn yAwooa
TGN METAMTYXIAKO
OIKONOMIKO ATHENS UNIVERSITY TSN N AV N MAPKETINIC
NMANEMIETHMIO OF ECONOMICS E"'X:é:’;?‘:; VS IN
L C
AOHNON ! AND BUSINESS WIS\ ARKETING ANALYTICS

“THESIS TITLE HERE”

A thesis submitted in partial fulfilment of the requirements for the

master’s degree in marketing analytics

BY

“STUDENT’S NAME HERE”

ATHENS [year of submission]
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P

ROIGN  METAMTYXIAKO
OIKONOMIKO & Wl ATHENS UNIVERSITY N A H MABRETINIR

NMANENMIETHMIO LMl OF ECONOMICS EMSEFIEEQN Vo I
<t SCHOOL OF C
AGHNAN & AND BUSINESS B MARKETING ANALYTICS

Napdptnua 2® Ztnv eAAnvikn yYAwooa

YNEYOYNH AHAQZH
(etodyeran perd to e€wpuAio tne epyaociag)

AuTh n SutAwpatikh gpyacio UTTOBAAAETOL Ao TOV oUYYpAdEA TNG WG LEPLKA EKTTANPWON
TWV anartioewyv tou Metarmtuylakou Mpoypdupatog Zrmouvdwv AVaAUTIKAG MAPKETLVYK TOU
OwovopkoU Maverotnpiov ABnvwv kat StatiBetal péow tng HAektpovikng BLBALOBNKNG
tou M.M.Z.kaLtou I§pupatikou ArnoBetnpiou Tou OMA.

YrevBuva SnAwvetal OTL, N CUYKeKPLUEVN SUTAWHATIKA epyacia £xel ouyypadel amd tov
uroypdadovta kot ev €xel uoPANBEel oUTe €xel eykplBel oTo TMAAICLO GAAOU PETAMTUXLAKOU
1 MpomTu)LaKoU Tithou omoudwv, otnv EAAGSa 1] oto ewtepkd. H epyaocia autr, €xovtag
ekmovnBel amod Tov unoypAdovTa, AVIUTPOCWIEVEL TIG TIPOCWTTLKEG TOU AmOYELC emi Tou
B£patog. OL INY£EG OTLC OTOLEG AVETPEEE YLA TNV EKTIOVNON TNG CUYKEKPLUEVNC SUTAWUATLKAG
epyoociag oavadépovtal oto oUVOAO Toug, He TANPELS avadopéC OToug ouyypadeig,
CUUTEPAAUPBAVOUEVWY KOL TWV TINYWV TIOU eVvOEXOUEVWE Xpnolpomolndnkav amnd To
Sladiktuo.

JUuvtopeg avadopég otn SUTAWHATIKA epyacia emITpénovtal xwpig l6kn adsla, UTO TNV
npoUmoBeon ot yivovtal akplBeic avadopEg oTIg mNYEC. H £€YKpLon TwWV ALTHOEWV yla adeLa
XPNONG EKTETAMEVOU OUMOCTIACUOTOC N avVaATmapaywyng HEPOUC ) TOU GOUVOAOU TNG
SUTAWMATIKAG gpyoaciag xopnyeital amd tv fuvrtoviotikr Emitponr tou M.M.Z., edpdoov
KpilveL OTL n xprion Tou UAWKOU elval mpog to cupdEpov Tou Metamtuxlakou Mpoypaupatod.

ONOMATEMQNYMO:

YMNOrPA®H:
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OIKONOMIKO ATHENS UNIVERSITY P et XEﬁRUTﬂ?IﬁOMAPKETINrK
NMANENMIETHMIO OF ECONOMICS EMSEFIEEQN Vo I
SCHOOL OF C
AGHNAON | AND BUSINESS el MARKETING ANALYTICS

Napdptnpa 28 Ztnv ayyAwkn yAwooa

CERTIFICATE OF DISSERTATION PREPARATION

The present thesis is submitted in partial fulfilment of the requirements for the
postgraduate degree of the MSc in Marketing Analytics and will be made publicly
accessible via the e-library of the programme and the AUEB Institutional Repository

& Digital Library “PYXIDA”.

| hereby also declare that the present thesis is a result of my own work and has not
been submitted for any other undergraduate or postgraduate qualification in Greece
or abroad. This thesis reflects my personal opinions on the subject. All sources have

been cited properly, including online material.

References to this thesis are allowed without special permission, under the condition
that the source is explicitly and correctly cited. Approval for using longer extracts,
parts of the dissertation or the full text can be given only by the Coordinating

Committee of the MSc in Marketing Analytics.

Name: [name of the student]

Signature:
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Napdptnua 3

2TO NAPON MAPAPTHMA ©A BPEITE TON ZYNOMTIKO OAHIO MATO ZY2THMA
BIBAIOTPADIKQN ANADOPQN THX AMEPIKANIKHZ WYXOAOTIKHZ ETAIPEIAZ (APA

REFERENCE STYLE)
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Citing Sources According to APA (6th ed.)

Use this guide to organize your Reference List (or Bibliography) and Parenthetical Notes. It is based on
the following two publications, which are available through the library:

1. Publication manual of the American Psychological Association.
2. Electronic Styles: A Handbook for Citing Electronic Information.

Please consult these manuals for examples of how to cite materials not included below.

Table of Contents:

Books

Book — Single Author

Book — Two Authors

How to List Three to Five Authors

How to List Six or Seven Authors

How to List Eight or More Authors

E-Book Version of a Print Book

Edited Book — One Editor

Edited Book — Two Editors

Article or Chapter in an Edited Book
Journals

Journal Article — One Author

Journal Article — Two Authors

Journal Article — Paginated by Issue

Online Journal Article with DOI

Online Journal Article without DOI
Government Publications

Government Publications

Online Government Website

Online Government Website — Personal Author
Newspapers

Newspaper Article — Authored

Newspaper Article — No Author

Online Newspaper Article — Authored

Full-text Newspaper Article from an Internet Database
Conferences

Published Proceedings of Meetings & Symposia

Article in Published Proceedings of Meetings & Symposia
Theses and Dissertations

Theses — Print Copy

Theses — Digital Copy
Microform

Report Reproduced in Microform (ERIC or Microlog)



http://alpha.lib.uwo.ca/record=b4719095~S20
http://alpha.lib.uwo.ca/record=b2577293~S20

Book — Single Author
General Format:
Author, A. A. (year). Title of book. Place of Publication: Publisher.
Example:
Hesse-Biber, S. J. (1996). Am I thin enough yet?: The cult of thinness and the commercialization of
identity. New York: Oxford University Press.

Note in running text: ...as Hesse-Biber (1996) demonstrates....
Note outside running text: ...as has been shown (Hesse-Biber, 1996)....

Back to top
Book — Two Authors
General Format:
Author, A. A., & Author, B. B. (year). Title of book. Place of Publication: Publisher.
Example:
Mclntyre, M., & Thomlinson, E. (2003). Realities of Canadian nursing: Professional, practice, and
power issues. Philadelphia: Lippincott Williams & Wilkins.
Note in running text: ...as MclIntyre and Thomlinson (2003) argued....
Note outside running text: ...as has been published (Mcintyre & Thomlinson, 2003)
How to List Three to Five Authors
Henggeler, S. W., Mihalic, S., Rone, L., Thomas, C., & Timmons-Mitchell, J.
First note in running text: ...as Henggeler, Mihalic, Rone, Tomas, and Timmons-Mitchell (2007)
alerted. ...
Subsequent notes in running text: ...as Henggeler et al. (2007) stated....
First note outside running text: ...as has been formulated (Henggeler, Mihalic, Rone, Tomas, &

Timmons-Mitchell, 2007)....
Subsequent notes outside running text: ...as has been stated (Henggeler et al., 2007)....

Back to top



How to List Six or Seven Authors
Lambert, M. J., Hansen, N. B., Umphress, V., Lunnen, K., Okiishi, J., & Burlingame, G. M.

First and subsequent notes in running text: ...as Lambert et al. (2006) published....
First and subsequent notes outside running text: ...as has been argued (Lambert et al., 2006)

Back to top

How to List Eight or More Authors

For your Reference List, show the first six authors, followed by three ellipses, followed by the last
author.

Santin, J., Hesketh, I., Thorley, C., Payne, L. D., Davies, B. L., Shaheen, M., ... Mitchell, L. H.

First and subsequent notes in running text: ...as Santin et al. (2009) stated....
First and subsequent notes outside running text: ...as has been examined (Santin et al., 2009)....
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E-Book Version of a Print Book
General Format:
Author, A. A. (year). Title of book. [E-Book Provider version]. Retrieved from e-book provider’s URL
Example:
Goldberg, J. (2003). Great jobs for computer science majors (2" ed.). [NetLibrary version]. Retrieved
from http://netlibrary.com/

Note in running text: ...as Goldberg (2003) determined....
Note outside running text: ...as has been projected (Goldberg, 2003)....
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Edited Book — One Editor
General Format:
Editor, A. A. (Ed.). (year). Title of edited book. Place of Publication: Publisher.

Example:

Helvie, C. O. (Ed.). (1998). Advanced practice nursing in the community. Thousand Oaks: Sage
Publications.

Note in running text: ...as Helvie (1998) related....
Note outside running text: ...as has been stated (Helvie, 1998)....
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Edited Book — Two Editors
General Format:
Editor, A. A., & Editor, B. B. (Eds.). (year). Title of edited book. Place of Publication: Publisher.
Example:
Chandler, M. J., & Chapman, M. (Eds.). (1991). Criteria for competence: Controversies in the
conceptualization and assessment of children's abilities. Hillsdale, NJ: L. Erlbaum Associates.

Note in running text: ...as Chandler and Chapman (1991) found....
Note outside running text: ...as has been discovered (Chandler & Chapman, 1991)....
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Article or Chapter in an Edited Book
General Format:
Author, A. A. (year). Title of chapter. In A. Editor (Ed.), Title of book (p./pp. nnn-nnn). Place of

Publication: Publisher.



Example:
Clocksin, W. F. (1998). Artificial intelligence and human identity. In J. Cornwell (Ed.), Consciousness
and human identity (pp. 101-121). Oxford: Oxford University Press.

Note in running text: ...as Clocksin (1998) documented....
Note outside running text: ...as has been recorded (Clocksin, 1998)...
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Journal Article — One Author

General Format:
Author, A. A. (year). Title of article. Title of Journal, volume number, page numbers.

Example:
Sharpley, C. F. (1987). Time-series analysis of behavioural data: An update. Behaviour Change, 4, 40-

45,
***Eor journals with continuous pagination, issue number is NOT listed.***

Note in running text: ...as Sharpley (1987) discovered....
Note outside running text: ...as has been determined (Sharpley, 1987)....
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Journal Article — Two Authors

General Format:
Author, A. A., & Author, B. B. (year). Title of article. Title of Journal, volume number, page numbers.

Example:
Kirkman, B. L., & Rosen, B. (1999). Beyond self-management: Antecedents and consequences of team

empowerment. Academy of Management Journal, 42, 58-74.
***For journals with continuous pagination, issue number is NOT listed.***

Note in running text: ...as Kirkman and Rosen (1999) agreed....
Note outside running text: ...as has been stated (Kirkman & Rosen, 1999)....
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Journal Article — Paginated by Issue
General Format:

Author, A. A., & Author, B. B. (year). Title of article. Title of Journal, volume number(issue number),
page numbers.

Example:

Cooper, S. E., & Newbold, R. C. (1994). Combining external and internal behavioural system
consultation to enhance plant safety. Consulting Psychology Journal, 46(3), 32-41.

***For journals with non-continuous pagination, issue number IS listed.***

Note in running text: ...as Cooper and Newbold (1994) explained....
Note outside running text: ...as has been explained (Cooper & Newbold, 2000)....
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Online Journal Article with DOI

General Format:

Author, A. A., Author, B. B., & Author, C. C. (year). Title of article. Title of Journal, volume number,
page numbers. doi:number

Example:

Lamb, R. J., Morral, A. R., Galbicka, G., Kirby, K. C., & Iguchi, M. Y. (2005). Shaping reduced
smoking in smokers without cessation plans. Experimental and Clinical Psychopharmacology, 13,
83-92. doi:10.1037/1064-1297.13.2.83

First note in running text: ...as Lamb, Morral, Galbicka, Kirby, and Iguchi (2005) stated....

Subsequent notes in running text: ...as Lamb et al. (2005) related....

First note outside running text: ...as has been discovered (Lamb, Morral, Galbicka, Kirby, & Iguchi,

2005)....
Subsequent notes outside running text: ...as has been argued (Lamb et al., 2005)....
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Online Journal Article without DOI
General Format:
Author, A. A. (year). Title of article. Title of Journal, volume number, page numbers. Retrieved from

journal’s homepage URL

Example:
Koch, H.W. (1983). Hitler’s ‘Programme’ and the genesis of Operation ‘Barbarossa’. The Historical
Journal, 26, 891-920. Retrieved from http://journals.cambridge.org/action/displayJournal?jid=HIS

Note in running text: ...as Koch (1983) stated....
Note outside running text: ...as has been proffered (Koch, 1983)....
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Government Publications
General Example:
Issuing Agency. (year). Title of government publication. Place of Publication: Publisher.
Example One:
Statistics Canada. (2004). Profile of census divisions and subdivisions in Manitoba. Ottawa: Author.
When author and publisher are identical, use the word Author as the name of the publisher.

Note in running text: ...as Statistics Canada (2004) revealed....
Note outside running text: ...as has been announced (Statistics Canada, 2004)....

Example Two:

Canada. Parliament. Senate. Standing Committee on National Finance. (1973). Proceedings of the
Standing Committee on National Finance, 29th Parliament, 1st Session. Ottawa: Queen’s Printer.

Note in running text: ...as the Canadian Senate’s Standing Committee on National Finance (1973)

announced. ...

Note outside running text: ...as has been printed (Canada. Parliament. Senate. Standing Committee on
National Finance, 1973)....



Online Government Website
General Format:

Issuing Agency. (year, Month day). Title of government web site page. Retrieved from http://address

Example:

Ontario. Ministry of Citizenship and Immigration. (2005). Domestic violence action plan for Ontario.
Retrieved from
http://www.citizenship.gov.on.ca/owd/English/resources/publications/docs/dvap.pdf

Just include the year of publication or posting if the web site date has no month or day.

Note in running text: ...as Ontario’s Ministry of Citizenship and Immigration (2005) formulated....

Note outside running text: ...as has been announced (Ontario. Ministry of Citizenship and
Immigration, 2005)....
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Online Government Website — Personal Author

General Format:

Author, A. A. (year, Month day). Title of government web site page. Retrieved from the Issuing Agency
Web site http://address

Example:

Bettwy, M. (2007, November 30). Volcanic blast location influences climate reaction. Retrieved from
the National Aeronautics and Space Administration Web site:
http://www.nasa.gov/vision/earth/environment/volcano_climate.html

Note in running text: ...as Bettwy (2007, November 30) argued....
Note outside running text: ...as has been announced (Bettwy, 2007, November 30)....

Back to top



Newspaper Article — Authored
General Format:

Author, A. A. (year, month day). Headline title of article. Title of Newspaper, p./pp. Nn- Nn.

Example:
Von Zielbauer, P. (2005, February 28). Inside city’s jails, missed signals open way to season of suicides.
The New York Times, pp. Al, B6-B7.

Note in running text: ...as Von Zielbauer (2005) claimed....
Note outside running text: ...as has been claimed (Von Zielbauer, 2005)....
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Newspaper Article — No Author
General Format:
Headline title of article. Title of Newspaper, p./pp. Nn-Nn.
Example:
The political calculus of the missile snub. (2005, March 3). The Globe and Mail, p. A20.

Note in running text: ...as “Political Calculus” (2005) reported....
Note outside running text: ...as has been reported (“Political Calculus,” 2005)....
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Online Newspaper Article — Authored
General Format:
Author, A. A. (year, month day). Headline title of article. Title of Newspaper. Retrieved from URL
Example:
Borenstein, S. (2009, October 22). Astronomers discover 32 new planets. The Globe and Mail.

Retrieved from http://theglobeandmail.com



Note in running text: ...as Borenstein (2009) relayed....
Note outside running text: ...as has been printed (Borenstein, 2009)....
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Full-text Newspaper Article from an Internet Database

General Format:

Author, A. A. (year, Month day). Title of newspaper article. Title of Newspaper. p./pp. Nn-Nn.
Retrieved from Named Database.

Example:

Martelle, S. (2005, February 12). Friend of the condemned: Nun’s campaign against capital
punishment gets only tepid response. The Vancouver Sun, p. D18. Retrieved from the Canadian
Newsstand Major Dailies database.

Note in running text: ...as Martelle (2005, February 12) related....
Note outside running text: ...as has been reported (Martelle, 2005, February 12)....
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Published Proceedings of Meetings & Symposia
General Format:

Treat the published proceedings of a conference like an edited book, but add pertinent information about
the conference.

Example:

Dojat, M., Keravnou, E. T., & Barahona, P. (Eds.). (2003, October). Artificial intelligence in medicine:
9th conference on artificial intelligence in medicine in Europe, AIMF 2003, Protaras, Cyprus,
October 18-22, 2003 proceedings. Berlin: Springer.

First note in running text: ...as Dojat, Keravnou, and Barahona (2003) related...

Subsequent notes in running text: ...as Dojat et al. (2003) related....

First note outside running text: ...as has been noted (Dojat, Keravnou, & Barahona, 2003)....
Subsequent notes outside running text: ...as has been noted (Dojat et al., 2003)....



Article in Published Proceedings of Meetings & Symposia

General Format:

Treat the article in the published proceedings of a conference like an article in an edited book, adding
pertinent information about the conference and the page numbers of the article.

Example:

Donchin, E. (1997, June). The varieties of deviant experience: ERP manifestations of deviance

processors. In G. J. M. van Boxtel & K. B. E. Bocker (Eds.), Brain and behavior: Past, present,
and future: Proceedings of the symposium organized on the occasion of C. H. M. Brunia becoming
Professor Emeritus, Tilburg, The Netherlands, June 20, 1997 (pp. 67-92). Tilburg: Tilburg

University Press.

Note in running text: ...as Donchin (1997) described....
Note outside running text: ...as has been described (Donchin, 1997)....
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Theses — Print Copy

General Format:

Author, A. A. (year). Title of thesis. Place of Publication: Publisher.

Example:

Stevandic, S. (2004). Modelling, control and simulation of a grid-connected fuel cell power plant.

London, Ont.: Faculty of Graduate Studies, University of Western Ontario.

Note in running text: ...as Stevandic (2004) researched....
Note outside running text: ...as has been researched (Stevandic, 2004)....
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Theses — Digital Copy
General Format:
Author, A. A. (year). Title of thesis (Kind of dissertation or thesis). Retrieved from URL
Example:
Secor-Turner, M. A. (2008). Social messages and teen sexual health: Voices of urban African American
youth (Doctoral dissertation). Retrieved from http://proquest.umi.com/
Back to top
Report Reproduced in Microform (ERIC or Microlog)
General Format:
Author, A. A. (year). Title of report. Original Place of Publication: Original Publisher. (Report
Reproduction No.)
Example One:
Nist, S., & Holschuh, J. P. (2002). College rules! How to study, survive, and succeed in college.
Berkeley, CA: Ten Speed Press. (ERIC Document Reproduction Service No. ED468115)

Note in running text: ...as Nist and Holschuh (2002) underlined....
Note outside running text: ...as has been related (Nist & Holschuh, 2002)....

Example Two:

Canada. Sub-Committee on Runway Incursions. (2000). National Civil Aviation Safety Committee, Sub-
Committee on Runway Incursions: Final report. Ottawa: Transport Canada. (Microlog No. 102-
01986)

Note in running text: ...as Canada’s Sub-Committee on Runway Incursions (2000) stated....

Note outside running text: ...as has been announced (Canada. Sub-Committee on Runway Incursions,
2000)....
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